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A shareholders

Two family members
2nd generation

|/\/ . Financial
investments
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Roof windows & skylights
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Shareholders

B shareholder
Villum Fonden

VKR Holding
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Other B shareholders
Family members
3rd and 4 generation
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Who we are



Who we are

The VELUX Group is owned by VKR
Holding A/S, a limited company wholly
owned by VILLUM FONDEN and the Kann
Rasmussen family.

The VELUX Group’s financial results are
incorporated into VKR Holding’s
consolidated accounts.

countries with sales
companies

production sites
in 9 countries

employees
globally

2022
numbers
(EUR)

VELUX Group
revenue

VKR Holding
revenue



VELUX World map

Region North Europe
) Region Southwest Europe
@ Region North America, CEE, APAC
) Altaterra



Inspiration, leads & e-com

it VELUX.
— VELUX: | oooooooooooo
1
: Homepage  Configure & Buy ~ Roof Windows  Flat Roof Wind

Configure and buy
VELUX roof windows

Transforming spaces into

favourite places
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What we sell
The VELUX product programme

Roof windows Blinds Shutters & awnings Flat-roof windows
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Sun tunnels
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Proxy metrics
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Let us help you

design your project

Do you have a home improvement project in mind, but don't know
where to start? Our Design Advisors can help you transform your
ideas into reality, from first inspiration to final installation!

DISCOVER HOW WE CAN HELP ¥




I[t's a puzzle...
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Fremtiden




O punkter at overveje

1 2 3 4 O
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Brug data og Proxy metrikker Gar ting med Abne og eerlige Rejsen, ikke mélet
indsigter dbne gjne dialoger
Brug til at skabe Identificer og Anerkend de ting I Drop ‘smoke & Stop med at lede
perspektiv, ikke som operationaliser det ikke kan svare p4, i mirrors’, og tal efter den hellige
stottehjul kontinuerlige stedet for at lukke eerligt. Ja, det kan gral, og fokuser pa
optimeringsarbejde gjnene veere hardt at tage at skabe fremskridt
fejl!
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Transforming Spaces

Contactinfo

Michael Storm
michael.storm@velux.com
VELUX A/S
www.velux.com
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